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m Lecture topic

¢ Textbook: (EPrTIZHEH) 1 Introduction to Marketing
€ Module 5: 2 Marketing environments
Segmentation, targeting and positioning 3 Marketing research
@ Workshop 5 : 4 Consumer behaviour
STP Strategy ) Segmentation, targeting and positioning
A 6 Product & Services Strategy
/ Pricing Strategy
8 Place Strategy
9 Promotion - IMC
10 Marketing mix review
11 International Market Entry
12 Marketing Plan
13 Start Your Business
14 Course review and exam preparation
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s B BE-HEFERLecture 4

- LN XL B-#F & B Lecture 4 Students’ Characteristics
- SLAN X B-HZF & Lecture 4 Name the brand

- SLEN X B®-HEFE &jFLecture 4 Who Benefits

» LA X B-2(ZF &R Workshop 4 Your Purchase decision process
- SLAX X FR-Z(F =R Workshop 4 factors on purchase decision process

» =5 Hr-EEFRR Workshop 4 Culture’s impact

= BN Workshop 4 Chinese culture
» VB SLH-ZF &R Workshop 4 Chinese consumer behaviour post COVID-19
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‘ : ;&Fé% HZF &R Assignment 3 Report on Chinese Consumer Behaviour
EISERES *‘ﬁfl‘EJ B-#Z&iE Workshop 4 Mind map
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Case Study
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Case study Target the Right Market: The wireless i Z 04T, b4 T iRk
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