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m Lecture topic

¢ Textbook: (EPrTIZHEH) 1 Introduction to Marketing
€ Module 1: 2 Marketing environments
Introduction to Marketing 3 Marketing research
@ Workshop 1 : 4 Consumer behaviour
The changing World of Marketing S) Segmentation, targeting and positioning
A 6 Product & Services Strategy
/ Pricing Strategy
8 Place Strategy
9 Promotion - IMC
10 Marketing mix review
11 International Market Entry
12 Marketing Plan
13 Start Your Business
14 Course review and exam preparation
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- REIEE-HERELecture 1
- SLEX XL R-#F &R Lecture 1 Challenge
' ﬁ“*ﬁﬁ?’% HZF&iELecture 1Think, Pair and Share

S SLE-HE RiFLecture 1 Marketing Practice

>

]>

» LA X B2 &R Workshop 1 Define Marketing

» 20 Hr-2EF &R Workshop 1 Case Study
» SLAXIR-EZF 558 Workshop 1 Evolution of Marketing Thought and Practice

=« SLANXLBR-#05 & B Workshop 1 Digital Marketing
» WSS SR -HIZF ERIE Workshop 1 Is China a big Market?

/
~N

‘ : ;&Fé% HF &7 Workshop 1 Assignment 1 Report on Chinese Market
EISEE *‘ﬁfl‘ﬁj B-#Z %R Workshop 1 Mind map

B ) FEFRIT Workshop 1
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Challenge What cannot be marketed? Discuss  #1liX~iEzl, b4 #
and identify something which cannot ~ “Basic Concepts in Marketing” ,
be marketed.

T e [BET e From your past experience and i B FEE, 1A TR
Share research from your digital devices, M RFBIEHULA .

find one example each of an

organization that represent/ed

following philosophies.

Marketing Practice =~ Bank of China wants to practicethe bl 55 3LEE SN, # B ERIT
societal marketing. Suggest three SETfL =SB
ways for it to do so.
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Define Marketing There is no single correct definition to 1 iX kA XFE & D, B4
understand marketing. But thereis % “marketing” BYE X JZiZ 0, .

something in common. What are they?

Case Study What scopes belong to the marketing i 1 Z& 151 43 H7 5%, AT
decisions making? Noah Ark B HEERRYZETY “Marketing
Consulting Corporation Case. strategy and the marketing mix”
Evolution of In groups discuss how our behaviour 313 3% Ml AT 211 T
Marketing Thought ~ has changed over the past 20 years. 1EHEAR LR, MECZ EI’J £ J?ET R
and Practice What habits have we developed? Iﬂﬁﬁ $i=pUN=N: DR

In groups discuss if marketing has
really changed.

THEH ) #F2Fi%iT Workshop 1
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Digital Marketing What would happen if the internet P UBE SN N TN S E_Ij!i
went down for a month? What would # “marketing” BY7E )(EUF? =
brands do?

Will all marketing in the future be
digital?

Marketing Practice ~~ Market=Population + Buying power + @l 53E8k, b4 S M AT,
Need WL S VA TR =1 E R i E
s China a big Market? iDL 1p= e

(T ESR ) #2=1% 11T Workshop 1
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Marketing Report Report on Chinese Market 3 o ] R R R Amazmg Chlna

jﬁﬁ%ﬂ %E"%'H%Tﬁ : :
T P EE R, %ﬁmﬁ

ﬁuﬁﬁug
Mind Map Summarize the key points in Lecture 38 B 4EF K 773\, = B
1 and Workshop 1. ﬁ%ﬁ@ibﬁ Luﬁ., %z::f) IEI%E
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O w20 "5 WIRZ » wim i Tutorialis 1% Core Marketing
S, BT “BH WERHE. Concepts , M “Ef” MEARIERAR.
O A Bk EER AR, PR T B (1L #=2: %7 JE Tutorial 1)
e > MR HEHOSR AR R 3 5 1
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3. R PRz P = AR TSR0
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5. 5RHEBSE Bworkshop activity,

6.5 EER &, IR,

7. %5 E2d FlisEAmazing China, JEilreport.

8. RS RE A R 4R E (X-mind ) AT IRAHR &,
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